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John Kompas and Jackie Biel (hereinafter referred to as "Kompas and Biel"), owners ofKB,

Limited, a Wisconsin Corporation specializing in consulting, marketing, and information services

for the low power television ("LPTV") industry, hereby submit their comments in the Sixth

Further Notice ofProposed Rule Making (HNPRM") in the Matter of Advanced Television

Systems and Their Impact upon the Existing Television Broadcast Service.

Kompas and Biel applaud the Federal Communications Commission's recognition of the benefits

that low power stations provide in terms of service to the public. We are pleased that the

commission has acknowledged the increase in diversity of television programming and station

ownership, as well as the additional service provided to many rural and urban ethnic communities.

Kompas and Biel support the comments of the Community Broadcasters Association and seek, in

this proceeding, to comment further on the advertising opportunities that a protected LPTV

service can bring to America. There are currently hundreds of thousands ofbusinesses that are

prevented from marketing with free, over-the-air television because of the high advertising costs

necessary to support full power broadcast stations.
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I. The Commentors

Kompas and Biel have been working in the LPTV industry since 1981, before the final rules for

the LPTV service were adopted in the Report and Order ofMarch 4, 1982.

Ms. Biel is the author ofLow Power Television: Development and Current Status ofthe LPTV

Industry, published by the National Association ofBroadcasters in July 1985. Kompas and Biel

published The LPTV Report, a monthly news magazine for the LPTV industry from September

1986 to October 1992. They have been publishing Community Television Business, a bi-weekly

newsletter for the industry, since June 1994. Ms. Biel is the editor ofboth publications. Since

April 1993, she has also written a monthly column on LPTV issues for Television Broadcast, a

monthly television trade magazine.

Mr. Kompas spearheaded the formation of the LPTV industry's present trade organization, the

Community Broadcasters Association, in 1984 and served six terms as the Association's

president. He has testified twice before the U.S. Senate Commerce Committee on the importance

ofLPTV stations to their local communities. He has also done extensive consulting for LPTV

stations around the country on every aspect of station operations.

Kompas and Biel are also former partners in W43AV, an LPTV station licensed to Waukesha,

Wisconsin.

Because of the length oftime that Kompas and Biel have been associated with the LPTV industry,

as well as the variety ofways that they have been involved, they are uniquely qualified to

comment on this proceeding.

II The LPTV Marketplace

Since the beginning of the LPTV service in 1979, large TV market pundits have ridiculed the idea

that a small market broadcast TV industry could be successful. The prevailing business thinking

has been "the more eyeballs the better." But beginning in the 1970s, advertisers became more

vocal about their desire for better audience definition in the expenditure of their TV ad dollars.
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As a result, cable networks--targeting specific, demographically-defined audiences with precise

programming interests--were able to establish and, in the 1980s, significantly expand both local

and national advertising sales.

The service market of an LPTV station is generally no more than 20 miles in anyone direction,

compared to 60 or more miles for large stations. It is the type of small, local marketplace that

supplies the type of audience definition in broadcast television that advertisers are now getting

from cable and, indeed, are expecting more and more from such media as niche magazines and the

Internet. Like local cable systems, small market radio stations have already proven that small,

demographically-defined broadcast market areas provide much more value for the advertising

dollar because they can be much more precisely targeted than large market broadcast areas. Now,

LPTV stations are bringing free, over-the-air television with an emphasis on local programming to

the mix of target opportunities today's advertisers expect.

Seeing this opportunity, in 1994 KB, Ltd. embarked on a series of projects to demographically

define the audiences ofLPTV stations, rate their viewership, and represent them to national

advertisers. To date, more than 90 LPTV stations reaching in excess of 25 million households

use our services. It is significant that the number of LPTV viewing households that KB Ltd.

represents is higher than that of many cable networks.

In November 1995, KB Ltd. entered into an agreement with Nielsen Media Research and

Network One, a 24-hour broadcast satellite program network launched in December 1993 and

presently serving approximately 50 LPTV stations, to develop an accurate audience measurement

system for LPTV stations.

KB Ltd. supplies the geographical mapping that identifies the boundaries ofLPTV station

coverage areas. In addition, KB Ltd. provides specific demographic information about the

potential viewers within those areas, including household income, age, gender, education,

ethnicity, and occupation. The aggregated information is used to organize national advertising

sales for placement within Network One programming.

In addition, KB Ltd. represents LPTV stations, in groups of similar demographics, forming

unwired networks of precisely targeted viewers. National advertisers place ads with these groups
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of stations, based on the type of program and the viewer demographics. (See Appendix for a

sample ofKB Ltd.' s mapping product.)

This process is bringing new sources of ad dollars to LPTV stations, strengthening them and

enabling them to serve their viewers more effectively. The fact that national advertisers are using

KB Ltd. 's services increasingly is evidence that the stations can be not only economically viable,

but also that they provide services that, with the right treatment, can be national or international in

effect.

IV. Conclusion

If allowed to grow in an unfettered manner, as promised by the Commission in its 1982 LPTV

Report and Order, LPTV stations, like class three AM stations, can open up the television

advertising process to local businesses that have been economically barred before. But they can

also provide a national television advertising outlet that is more efficient and effective, and more

responsive to advertisers' needs, than ever before.

Kompas and Biel believe that the LPTV service is too valuable a service to the public interest to

be ignored any longer. The Commission should recognize this value and include LPTV stations in

their ATV decision-making.

LPTV stations should be given the opportunity to apply for remaining ATV spectrum after

existing full power licensees and permittees have applied and before full power applicants have

applied. If the Commission feels that the spectrum is too crowded to accommodate aU of the

nearly 1,800 LPTV stations now on the air, we believe that it would be in the public's best

advantage to create a class ofLPTV stations-perhaps following Congress's definition ofa

"qualified" LPTV station in the Cable Act of 1992-that are eligible to apply for ATV channels

after existing full power licensees and permittees have applied.

In aU cases we believe the Commission should consider the engineering recommendations of the

Community Broadcasters Association, whose comments are being filed during this comment

period.
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Dated: November 21,1996

Respectfully submitted,

KB Limited
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CAll SIGN CITY STATE HOUSEHOLDS SPECIAL PROGRAMMING

KCFT-LP ANCHORAGE AK 82,508
KSCT-LP SITKA AK 2,448 Fox, WB
W64CC ALEXANDER CITY Al 16,618 UPN
W28AP ATHENS Al 42,239
W52BJ CULLMAN Al 29,303
WYAM-LP DECATUR AL 66,825
WBCF-lP FLORENCE AL 33,227
WXFL-LP FLORENCE AL 35,533
K22FA LITTLE ROCK AR 107,623
KlFI-lP TEXARKANA AR 42,767
K23BJ LAKE HAVASU CITY AZ 12,290
KUSK-TV PRESCOTT AZ 1.051,634
KSSY-LP ARROYO GRANDE CA 54,739
K43DM ESCONDIDO CA 265,942
K66CQ FRESNO CA 302,562 Home ShoppinQ Network
K34AV FRESNO CA 225.435 Video Jukebox Network
K24DM OXNARD CA 118,080
KDQT-LP REDDING CA 62,040 WB
K30BI SAN FRANCISCO CA 1,684,742
KFTL STOCKTON CA 3,293,753
K38CY VAN NUYS CA 262,886
WlOCG HARTFORD CT 4,486
WIAV-LP WASHINGTON DC 602,389
WEVU-LP FT MYERS/NAPLES FL 108,342
W09CF JACKSONVilLE FL 156,966
W41BM JACKSONVillE FL 319,200
WBQP-LP PENSACOLA Fl 92,356 WB
WTCN-LP STUART FL 77,371
WlOCI VERO BEACH FL 30,258
WPBI-LP WEST PALM BEACH FL 289,818 Video Jukebox Network
WBKL-lP ALBANY GA 44,509
WDNN-LP DALTON GA 125,108
W35BB DUBLIN GA 16,139
W22CA ROSWELL GA 587,109
W48BH STATESBORO GA 24,301
K48EQ HONOLULU HI 280,953
K56EX HONOLULU HI 272,427 America I s Disabilitv Channel
KDAO-LP MARSHALLTOWN IA 11,B25
W12CJ MTCARMEl Il 3,823
W30AL PLANO IL 41,554
W08CM ROCKFORD II 64,135
W53AV INDIANAPOLIS IN 478,887
WKOG-LP INDIANAPOLIS IN 399,490



CAll SIGN CITY STATE HOUSEHOLDS SPECIAL PROGRAMMING
WKGK-LP KOKOMO IN 52,893
W15AY MARTINSVILLE IN 15,937
W17AT SALEM IN 15,435
K36DE KIOWA KS 67
K55FS WICHITA KS 168,715
K51DN WICHITA KS 168,715
WKAG-LP HOPKINSVILLE KY 55,123
WYCS-LP LOUISVILLE KY 329,720
WQTV-LP MURRAY KY 20,772
K11TT BATON ROUGE LA 141,624 WB
KDGC-LP OPELOUSAS LA 29.454
WMKG-lP MUSKEGON MI 58,187
W11CF WHITEHALL MI 2,423
KCUT-LP FISHER MN 28,893 Video Jukebox Network
KCLJ-LP JOPLIN MO 63.451
KWBS-LP SPRINGFiElD MO 92,274
K58DH ST LOUIS MO 761.831 Video Jukebox Network
W53Af BOONEVILLE MS 38,482
W07BN BRUCE MS 4,725
W23BC JACKSON MS 78,455
WX1V-LP REIDSVILLE NC 77,606
W46BF SANFORD NC 12,806
K67FM OMAHA NE 168,134-
W25AW TRENTON NJ 121,695 All News Channel
WNYN-LP DEER PARK NY 129,023 Video Jukebox Network
WNCE-LP GLENS FALLS NY 40,382
W20AB OLEAN NY 14,509
W38AW ROCHESTER NY 294,738 America's Disability Channel
WVVH-LP SOUTHAMPTON NY 13,609
WUPN-LP UTICA NY 117,235
WAOH-LP AKRON OH 911,571
WBQC-LP CINCINNATI OH 589,673 WB
WUCT-LP DAYTON OH 303,815
WFND-LP FINDLAY OH 68,538 UPN
K32DZ ENID OK 21.659
K19EA OKLAHOMA CITY OK 269,057
KOKT-LP SULPHUR OK 34.476 UPN
K56EI PORTLAND OR 809,369
W08DF HONESDALE PA 12,197
WBGN-LP PITTSBURGH PA 484,655
WBPA-LP PITTSBURGH PA 656,048
WR1W-LP PROVIDENCE RI 369,774
WCHD-LP CHARLESTON SC 135,060 Video Jukebox Network
WAPK-LP KINGSPORT TN 108,397 UPN
W57CV MEMPHIS TN 343,378 America's Disability Channel
W27AN MURFREESBORO TN 36.405
K45DB CORPUS CHRISTI TX 110,625
KATA-LP DALLAS/MESQUITE TX 525,165



CALLS'GN CITY STATE HOUSEHOLDS SPECIAL PROGRAMMING
K48DP TYLER TX 59,770 WB
KJBO-LP WICHITA FALLS TX 78,422 UPN
K58ED SALT LAKE CITY UT 442,737 America's Disability Channel
K38CN SALT LAKE CITY UT 373,903
WPEN-LP HAMPTON/GLOUCESTER VA 335,310
W04CT RICHMOND VA 88,684
W19BM VIRGINIA BEACH VA 344,644 Video Jukebox Network
WAZT-LP WOODSTOCK VA 78,909
WWIN-LP BURLINGTON VT 87,359
W43AV WAUKESHA WI 493,095
W53BJ CHARLESTON WV 100,900 Video Jukebox Network


